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College of Business
Continuing Education
At UMSL Business we value the quality of our 
continuing education courses.  Our instructors are 
vetted in the business world, ensuring you receive 
hands-on, applicable training that will be relevant in the 
workplace.  Our digital marketing program offers over 
10 classes ranging from video production to mobile 
marketing incorporating strategies geared for 
real-world applications.   
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We are shifting our attention from traditional media marketing to internet, wireless, 
and other digital channels.  Marketers must be well versed in social media, email 
marketing, web tracking, responsive design, marketing automation, programmatic ad 
buys and more.  It is a complex world.

And, to make things even more complex, marketers are expected to handle a variety 
of roles including software and analytics, content creation, web design and more. 

WHY BECOME CERTIFIED IN DIGITAL AND SOCIAL 
MEDIA MARKETING AND COMMUNICATIONS?

WHO SHOULD ATTEND
The courses in this program are for 
anyone looking to enhance their digital 
and social media marketing skills.  Most 
classes require little to no prerequisite.  
Our instructors are very capable of 
working with students of varying levels 
of experience.  

HOW YOU WILL BENEFIT
In our program most all classes take 
on a client component that helps 
you immediately apply what you are 
learning.  Some classes offer 
additional benefits such as becoming 
Google Analytics Certified or 
Hootsuite Certified.

“The classes were very innovative, 
including wonderful teachers with a 
wealth of knowledge in their field. I 
honestly feel like I could contact 
any one of them (and I have!) to 
ask them about work related 
questions pertaining to their area of 
expertise.”  - Alicia Bruder
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“UMSL Digital has helped me to 
learn a variety of digital skills from 
Google AdWords and Analytics to 
creating videos and email 
marketing. As a marketer, these 
skills are valuable because most 
campaigns are multi-channel.”
- Chelsea Cepicky



BECOMING CERTIFIED

Our digital & social media marketing communications courses will get your career on 
the right track fast.  In these boot camp style courses, you will learn the latest in digital 
and social media marketing from industry professionals. You can take one course or 
you can take all the courses.  You can take courses in any order you desire.  We also 
offer on-site courses tailored to your company’s needs.  Most classes are conveniently 
held on Fridays and Saturdays to minimize the disruption your work schedule. 

Required Certification Courses (63 hours required)
• Strategic Search Engine Marketing (3 full days, 21 hours)
• Web Analytics (3 full days, 21 hours)
• Social Media Marketing Strategy (3 full days, 21 hours)

Elective Certification Courses (42 hours required)
• Email & Cross-Channel Relationship Marketing Strategies (2 full days, 14 hours)
• Crowdfunding 101 (1 full day, 7 hours)*
• Podcasting: Starting, Marketing and Mastering Your Podcast (1 full day, 7 hours)
• Video Production and Editing (2 full days, 14 hours)
• Livestreaming - Changing the Face of Social Media (1 full day, 7 hours)
• LinkedIn for Business Marketing and Sales (1 full day, 7 hours)*
• Advanced Facebook Advertising (1 full day, 7 hours)
• Data Analytics, Insight and Dashboarding (6 evenings, 14 hours)

*New courses added for the Fall 2018 schedule 4

To complete certification you must take 105 hours in a combination of required and 
elective courses.



Strategic Search Engine Marketing
Google changes their rules every day and it is critical to 
stay on top of the latest techniques and tricks to ensure 
you are on page one of search results.  During this 3-day 
course, you will learn from a Google Partner shop how to 
develop a successful search program, keyword strategy, 
mobile search strategy, how to optimize site content, and 
more.  In addition, all students will be given the 
opportunity to become Google AdWords Certified.

Podcasting:  Starting, Marketing & Mastering Your Podcast
This intensive one-day boot camp will cover everything that 
a podcaster needs to know to create a successful audio 
podcast including mastering your message and finding your 
voice behind the mic, how to decide what topic to podcast 
about, how to identify your target audience, how to setup 
WordPress for podcasting, setting up a hosting account, 
how to submit your podcast to the iTunes and other 
directories, hardware and software issues, podcasting on a 
tight budget and more.  At the end of this course you will be 
ready to start your own podcast.

COURSE DETAILS

Video Production and Editing
Having video production and editing skills can set you 
apart as a marketer, specifically in today’s world of 
communications. Enhance your social media presence, 
convert more leads into sales, and take your storytelling to 
the next level by learning the basics of this medium.  In this 
hands-on one-day workshop you will learn how to develop 
a script, how to set up a studio including lighting and 
sound, how to shoot and edit for a finished product, all on 
a tight or an unlimited budget.

Web Analytics
In this intensive 3-day course you will learn about 
attribution modeling, creating a measurement plan, how 
to pull various reports from Google including audience, 
acquisition, behavior, goal flow, ecommerce, multi-channel 
funnel and more.  You will also learn how to segment 
reports to gain better insights and key java script code in 
order to capture key data.  All students will be given the 
opportunity to become Google Analytics Certified as well.

Social Media Marketing Strategy
Throughout this 3-day course you will learn the nuances of 
each network, the challenges and opportunities of 
marketing/messaging to the brand’s desired audience on 
each network, learn how to create content for these 
specific networks including informational graphics, blog 
posts and status posts using free online tools, and more.  
In addition each student will become Hootsuite certified.

Email & Cross-Channel Relationship Marketing Strategies
In this 2-day boot camp you will learn how to map the 
customer journey for various industries, uncover 
opportunities based on what customers expect vs. what you 
deliver, tips for prioritizing which automated and one-off 
cross-channel programs you should be considering, the ROI 
of a good consumer-first experience, and much more. 

Crowdfunding 101
During this intensive 1-day course, you will learn how to 
plan, execute, and follow up on a successful crowdfunding 
campaign.  Subjects covered will include preparing a game 
plan for your campaign, positioning your story for virality, 
finding and reaching your audience, setting a timeline and 
reward levels, tying your fundraising goal to a 
comprehendible impact, and making supporters feel 
ownership of your success. 

LinkedIn for Business Marketing and Sales
LinkedIn is the world’s largest business network with more 
than 560 million members.  For that reason, it’s essential to 
master LinkedIn for branding, lead generation, marketing, 
and sales.  This one-day course will help you develop a 
strong LinkedIn profile for business, understand how to 
build a powerful network and maximize your messaging on 
LinkedIn and discover how to find and be found by your 
potential customers.
 

Advance Facebook Marketing
In this intensive 1-day course you receive hands-on 
experience creating Facebook ad campaigns, custom 
targeting and using different types of ads.  You will learn 
where to direct people to when they click on your ads to 
increase conversion, how to use facebook tracking pixel to 
track conversion of ads and understand ad performance 
reports and metrics.

Data Analytics, Insight and Dashboarding
This course will provide you with the foundation upon 
which to build your analytics skills.  You will learn 
descriptive statistics, determine statistically significant 
differences between groups, how to compute weighted 
averages, what makes a good dashboard design and how 
to create a dashboard from the bottom up.

Live Video Marketing - The Key To Business Authenticity
Live video marketing is no longer an option to businesses 
and brands that truly want to connect with their 
customers and provide the authenticity that today’s 
consumers demand. In a recent study, Cisco (and other 
trend forecasters) reported that 80% of content 
consumed online will be video by 2019. During this 1-day 
course you will learn how brands are currently using live 
video marketing, the effectiveness of broadcasting live, 
live video best practices on multiple platforms, and more. 5



Exciting Video Marketing Trends For 2018
By Lysa Young-Bates, UMSL Business Student

Scan this QR code to read the 
rest of this article located at 

www.blogs.UMSL.edu/marketing

Are you a #STL based non-profit or startup that could use 
some digital & social media marketing assistance?  

If so, check out the UMSL Lab -- a student run agency 
where we will assist in your marketing efforts free of 

charge.  New clients accepted each semester.   

Check out our video for more
details or contact Professor 
Perry Drake at drakep@umsl.edu.
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Non-Profit
Organizations

Increasingly, marketers are turning to total experience immersion, allowing consumers enticing 
opportunities to “step into” a brand’s adventure. Whether through fantastical experience or 
real-time video-based feedback, the ways companies produce and buyers consume is rapidly 
evolving, and video provides an experiential medium for meaningful brand-client interactions.

Projection Mapping
Only a few years ago, video projection mapping (a.k.a. spatial augmented reality) was primarily a 
playground for artists. However, brands are increasingly embracing this powerful medium for 
high-impact, breathtaking visual presentations. Unlike conventional flat projection, projection 
mapping turns any building or dimensional surface into a distortion-free canvas, combining 
motion graphics, animation, and 3D to re-contextualize a structure’s “built” geometry, creating 
fresh opportunities for massive visual scale and illusional interplay.

VR Video Marketing
Virtual Reality (VR) offers another rich-video experience where consumers can “participate” with 
brands. According to Marketing Tech News, “VR content has been found to elicit higher emotional 
and longer engagement than traditional 2D.” Further, Goldman Sachs anticipates that within the 
next decade, VR will bypass TV, generating revenue of $110 billion. Brands including Merrell, 
Adidas, Coca Cola, McDonalds, Volvo, TopShop, Patron, and the New York Times have 
incorporated VR into marketing campaigns, upping the ante on inspiration, engagement, and 
impact with their consumer-base.
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Mark your calendars for the 2019 annual Midwest Digital Marketing 
Conference, located at Union Station in downtown St. Louis on April 
16-18. 

An UMSL Business production, all of MDMC proceeds go back to 
students in the form of scholarships or help support our digital and 
social marketing and communication curriculums.

You don’t want to miss it! Get the latest trends and valuable content 
on digital marketing from top speakers in the industry. Attend general 
breakout sessions and hand-on workshops. A great chance to learn 
and network with our 50+ sponsors and over 1,500 attendees. 

Grab your tickets today on our website! 

MDMC was rated a top marketing conference 
to check out in 2018 by Forbes.

Find out more information at
www.bestmarketingconference.com



❑ Social Media Marketing BootCamp (21 Hours) - January 25th - 26th February 23rd 
❑ Video Production and Editing BootCamp (14 Hours) - Friday February 8th - Saturday, 

February 9th
❑ Web Analytics Bootcamp (21 Hours) - February 15th - 16th, March 2nd
❑ Live Video Marketing - The Key to Business Authenticity (7 Hours) - Saturday, February 23rd 
❑ Podcasting: Why, How, and When (7 Hours) - Saturday March 2nd, 2018
❑ Consumer-First Email and Cross-Channel Strategy (14 Hours) - March 8th - March 9th
❑ LinkedIn Marketing for B2B (7 Hours) - Saturday, March 9th, 2018
❑ Data Analytics, Insight, and Dashboarding (14 Hours) - 3/20, 4/3, 4/10, 4/24, 5/1, 5/8
❑ Strategic Search Engine Marketing BootCamp (21 Hours) - March 29th - March 30th, Saturday 

April 6th
❑ Crowdfunding 101 (7 Hours) - Saturday, April 14th 
❑ Advanced Facebook Advertising (7 Hours) - Saturday, April 27th 

Spring 2019 SCHEDULE

To find out more about our non-credit programs, courses and tailored 
onsite training options please visit www.umsldigital.com or contact the 
program director Chase Kohler at umsldigital@umsl.edu.

Visit our certification 
website on your mobile
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http://www.umsldigital.com/

